7. 
Below is an extract from an agricultural company’s website

Baiada Poultry Pty Limited is a privately owned Australian company which provides premium quality poultry products throughout Australia.

Our business operations include Broiler & Breeder Farms, Hatcheries, Processing Plants, Feedmilling and Protein Recovery. Our products include sales of live poultry including breeding stock, poultry feed, fertile eggs, day old chickens, primary processed chicken (raw) and further processed chicken products and pet food.

What is the best description of this company’s marketing strategy?
(a) a cooperative.

(b)  a family farm.

(c)  vertically integrated.

(d) a marketing board.

Correct answer (c)

8. 
The high value of Australian saltwater crocodile skins on the international market, relative to other crocodilian species, is largely due to: the lack of osteoderms (bone) in the ventral scales; the relatively high number of scale rows; and, the regularity of the scale pattern on the belly.


Australian researchers are trying to improve the quality of skins in farmed crocodiles by manipulating the incubation temperature to increase the rows of scales on the belly, selecting superior male crocodiles for breeding programs with regular scale patterns and by developing farming systems which minimize damage and loss of value of the crocodile skin from bite marks and injury.

Which list only shows quality characteristics of Australian saltwater crocodile skins?

(a) Lack of osteoderms; ventral scales; regular scale pattern.

(b)  Lack of osteoderm; high number of scale rows; regular scale pattern.

(c) ventral scales; regular scale pattern; high number of scale rows.

(d)  regular scale pattern; high number of scale row; lack of bites and damage.

Correct answer (d)

9. 
_____________________________________________________________
Fig. 1 An advertisement in a local newspaper

Lovedale Beef Tastes Better!

Organically grown with loving care

Produced from happy animals eating only the purest pastures.

Place your order by ringing 0299999111 or find us 

on the web Lovedale@somewebsite.com
_______________________________________________________________
A farmer places an advertisement in a local newspaper for the product that they are producing. Refer to figure 1 above.

Why would a farmer bother to place such an advertisement in a local newspaper paper?
(a) Advertising would  increase demand for the product which they are producing by making more potential customers aware of the product.

(b) Advertising would increase the supply of the product in the local area as more people will want it.

(c) The advertisement would make more people aware that organically grown beef is always produced from contented animals with love and care.

(d) The advertisement would allow the price per kilogram the customer pays to decrease as the supply for that product increases. 

Correct answer (a)
10.

The release of a new product needs to be advertised in order for potential customers to be ware of its existence. This is the same for all new products.

Which of the following suggests the best way to advertise a new product in a rural environment?
(a) Give taste –test samples out to customers in the local shopping centre so that those shoppers will tell their friends about the product.

(b) Seek Government financial support so that large newspaper advertisements can be placed in different newspapers.

(c) Mainly advertise by using television and radio during times when people are listening or watching so that they can hear and or see the product being consumed by happy customers.

(d) Use any process that is suitable to that area which will allow the maximum number of people to find out about the product and why they should purchase it.
Correct answer (d)
11. 
Your task is to promote the product: 

Randall No-Wear Oil

This is a new engine oil coming on the market for lubrication of the engines in diesel tractors. 

Which of the following alternatives lists the most suitable methods which could be used to advertise this product in order to increase sales?

(a) Advertise on TV and radio between 8am to 12 noon as well as placing printed advertisements in magazines pitched at teenage girls who would tell their parents about the product.

(b) Place printed advertisements in agricultural magazines and newspapers as well as advertise on radio and TV between 6pm and 9pm.

(c) Place printed flyers on power poles along country roads as well as advertising on the radio and TV between 9pm and midnight.

(d) Performing talks at primary schools and high schools based on the benefits of this new product. The children will then go and tell their parents. 

Correct answer (b)

12. 

It is important to market your product so that customers are aware of it. There are several ways this can be performed.

Farmer Smith decides to design his own advertising campaign for the product that he is producing whilst Farmer Brown decides to hire a professional marketing company. 

Which alternative list the correct reason as to why a professional marketing company might be employed so as to advertise Farmer Brown’s product?
(a) Tax deductions would be linked to the use of a professional marketing company and so these concessions could be claimed off Farmer Brown’s income tax declaration.

(b) Farmer Brown will need to make more trips into town to discuss the marketing strategies being employed. This will have the advantage of them meeting more people and gaining a better knowledge of what is happening about the campaign.

(c) A professional marketing company has specialised experts and know the best way to increase the awareness of Farmer Brown’s product.

(d) A professional marketing company has more people and hence the Advertising Cost Average per person (ACA/person) is lower than having just one person marketing the product. 

Correct answer (c)
13.

For an Agricultural Product you have studied, how can the Government directly influence production of the product?
(a) Tell the farmer when he should sell the product.

(b) Implement O. H. S.  Legislation relating to the production of the product.

(c) Inform the farmer which chemicals he is to use on his product.

(d) Insist that a Model Code of Practice be strictly adhered to in the production of the product.
Correct answer (b)
38.
Which of the following are carcase specifications for lamb?

(a) Fat score and meat colour

(b) Carcase weight and fat score

(c) Fat colour and pH

(d) Marbling and tenderness
Correct answer (b)

39.
Why is OTH (over the hook) selling  popular?

(a) You will always get top price

(b) Feedback on carcase specifications is a standard component

(c) It offers higher prices than saleyards

(d) It is easy to comply with the processor’s requirements
Correct answer (b)

41
Why does Durum wheat attract a higher price than “Australian standard white” wheat?
(a) It is a standard soft wheat

(b) It is a hard wheat of high protein

(c) It is commonly used for bread making

(d) It is grown all over NSW
Correct answer (b)

42.
Which of the following can lead to value-adding for a producer?

(a) Involvement in “Quality Assurance” programs

(b) Certification as an organic producer

(c) Producers collectively “Branding” and selling their product

(d) All of the above

Correct answer (d)
44.
Gross margins are a management tool based on:
(a) Whole farm profit and operating loss

(b) Fixed costs and depreciation

(c) Variable costs and enterprise gross income

(d) Parametric budgets and producer offsets
Correct answer (c)

61.
Gross Margins are used to compare the profitability of two farm enterprises. 
Which of the following includes only VARIABLE COSTS associated with crop production?
(a) seed, fertiliser, council rates

(b) fuel, electricity, contract harvester

(c) crop insurance, fertiliser, seed

(d) home loan interest, contract harvester, fuel

Correct answer (c)
62.
Which of the following is NOT a value added agricultural product?
(a) Woollen socks

(b) Whole milk

(c) Diced beef

(d) Cheddar cheese

Correct answer (b)
63.
Which of the following is the LAW OF DEMAND?
(a) At HIGH prices, consumers buy more of the product; and as market process DECREASE, less of the product is purchased.

(b) As producers SUPPLY more of the product, consumers DEMAND more product.

(c) At LOW prices, consumers buy more of the product; and as the prices INCREASE, less of the product is purchased.

(d) Producers are willing to SUPPLY more of the product onto the market as market prices INCREASE.

Correct answer (c)
68
Which of the following statements best applies to Statutory Marketing Boards?

(a) Voluntary

(b) Compulsory

(c) Possibly neither

(d) Possibly both
Correct answer (b)
71
Which of the statements below best describe the process of Gilling?

(a) Drying wool through the process of blowing hot air through the fibres for 8 hours 

(b) Removal of wool clumps and aligning fibres in a parallel fashion.

(c) Removing Vegetable Matter from a fleece

(d) Two rollers draw out a sliver into a lightweight longer more even sliver.

Correct answer (d)

104
The profitability of a farm enterprise can be measured by subtracting variable costs from the income. What is this known as?
(a) Cash flow budget

(b) Partial budget

(c) Equity

(d) Gross margin

Correct answer (d)

